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festivals, events and enterprises develop daily. However, the 
Indian government does not support culture and arts develop-

ment through allocated funds, and there is no strategic model or arts 
policy being implemented at a national level. This is because 75 per cent 
of people live in slums in Delhi and so the arts are not exactly a priority 
at present. 

Initiatives and collaborative ventures continue to pop up all over the 
country. Many entrepreneurs are keen to collaborate with like-minded 
individuals to bring their dreams to life and create space in the market for 
new experiences. What is happening in India at present is what took place 
in England in the 1960s, though it is being executed quite differently. 

The Coalition is India’s annual meet-up for innovators and arty types 
(the 2015 event took place in Delhi in February). Here designers, producers 
and creatives from India and abroad shared their experiences and models 
of good practice through panel discussions and workshops. As well as 
learning about specific projects and observing pitches for investment for 
new ideas, there was a strong emphasis on the need for good leadership. 

The Kochi-Muziris Biennale (KMB), an international exhibition of  
contemporary art held in South India, also plays a big part in India’s cultural 
development. Running since 2012, it is the first ever Biennale to take place 
in India, and is an initiative of the Kochi-Biennale Foundation (with some 
support from the government of Kerala). 

Indian and international artists such as Anish Kapoor exhibit art-
works across a variety of mediums including film, installation, painting, 
sculpture, new media and performance art. The number of visitors at 
KMB grew to 500,000 in the 2014 edition, averaging 1,000 visitors a day. 
Local people have acknowledged what the biennale has done for them, 
socio-economically and culturally, and in terms of putting Kochi on the 
international culture map. There’s definitely more to India than cows, 
poverty and colourful saris.

Theatre also has a strong audience as writers make use of the stage to 
share social and political histories and modern day challenges. For exam-
ple, in March 2015 Bebe Ka Chamba (The Lady’s Nest) played at the Shri 
Ram Centre at Mandi House in Delhi. The play was presented by the 
Spanish Embassy on International Women’s Day, as well as being part of 
the Sahitya Kala Parishad’s Festival of the six best plays of Delhi. The per-
formances were free, with seats full and people even sitting in the aisles. 
Set in 1948, in newly partitioned Punjab, it revealed the story of the  
millions of Pakistani and Punjabi women left behind in post-partition in 
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India. Lives were lost, and women were left widowed, childless, mother-
less, raped, beaten, lost and scared. 

In the last five years, street art and urban projects have been hitting the 
streets in India’s metro cities. For years, some international graffiti artists 
have regularly returned and left their mark here. India has taken charge of 
its walls, with groups like St+ART Festival making sure that India’s cities 
such as Mumbai and Delhi are on the global graffiti map. While the found-
ers of the festival all have other commitments and income streams, this is 
what they love and they will continue to do even though they are barely  
breaking even. They believe that this is what young India wants and needs 
to see in their cities. In 2014 they created India’s tallest mural of Mahatma 
Gandhi on the Delhi police headquarters building, gaining government 
approval. As well as profiling exceptional Indian artists, the festival has 
invited world-renowned street artists to visit the country and create art, 
often with a social or education project attached to it. 

Harpreet Kaur is an Indian arts manager with over 13 years of interna-
tional experience in events management and marketing. She’s also an 
advocate for cultural diplomacy and continues to work internationally 
on initiatives that celebrate culture. 
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